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Come one, come all ... The
circus may be dead and the
carnival just a memory, but_ the
supermarket has everything:
funhouse, magic mirrors, and
the chance. of 4 Jifetime to win a
bag of edible foodstuffs. It's a
game of skill, of course.

1| you're going fo match wits
with “the motivational _experts
who quide the Facka in and
adverfising of the 7,0 E
items in ~today’s supermarket,
you should at” least know the
rules of the game smc% they al-
ready know more about”you
than e}/ou do about them.

know, for example, that

the b(i W|th th label "in" blue
on e ow WI
t|on a ea
the tall skmn(y) botte of salad
0|I not only lo ks like more_but

Y the “very shape it’s in—
can't be fattening, A few rows of
canned goods spirited from the

of any other, that

ag your aften-

shelf to the end of the aisle in
a pyramid, and—presto!—a bar-
ain.
: But more important than any
of these shenanigans is the sure
knowledge that the harassed
shopper, pulling junior out of
the marmalade display.and
reaching for her bifocals, is in
no mood to compare net con-
tents of two brands of the same
product.
Planned c¢onfusjon
Ever smce the' truth-in- ack-
L}]m g_bill wast presented t :
on ress fhree years ago (i
S'[IF awats action %ty h Sgena(te
Judiciary Committée) the dis-
Rleasure of a natlons shoppers
as_been ?rowmg born of a
million little inaccuracies rolled
Into one: “Laundry size” hoxes
of detergents that Cost more per
ounce than smaller “Giant" and
“King” sizes, cereal hoxes with
slack fill far beyond any rea-
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BEANS

WITH PORK

& TOMATO SAUCE
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sonable allowance for “settling,"
and bottles with irreqular “or
magnlfylnq shapes that falsely
Promlse full value. Wider paPer
owels on the same size roller
force the user to exhaust the
supply sooner; mouth- watenng
P es deceive the puyer as t
he contents of tv dinners and
frozen fruit Enes
By now it's common knowl-
edqe that the store owner, who
relly decides prices, accordin
to ndustry, unpacks carton a
ter carton of goods straight from
the"manufacturer labeléd “cents
“ong-half price,” “save
1 A rising volley of
tions_go unanswered Cents off
tohnt? “Serves four — h)e le or
sparrows? Which is the ett rbuy,
a 6Y2- oane can of tuna fish at
%ort e 3YM-onnce size at 2 for

Does it matter — an ounce
here or there, a penny or two

d
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MORE REALISTIC?
The (abet on the left
more accurately
describes the
contents. Same brand,
similar contents,
similar (llusfrafion if
not identical. But
the Canadian can
plays up BEANS,
which is mostly
what's inside.

K
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f
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more for a pretty package that
this week has d handlé, next
week comes in a different_color
and weighs less? The question s,
how much do you lose and how
can you tell?

The truth -in-packaging b|II
sponsored enator Philip
art, asks tha fhe buxfer be abIe
0 gef essentia rmation
from”the label and the packa e
on the theory that he has a fl%
10 know what he IS getting Tor
his money. It woul ban mis-N
leading _promotions such as
“cents off or “economy size.” It
would require net vieight or
contents t0 apFear In easy-to-
read type on the front panel
without “puffy" thases elimi-
nate fractlona ounces, and keep
some re atlonshlﬁ) between pack-
age Size and contents.
To cheat or not to cheat

At annual meetlngs the past
few years federal, state, and lo-



cal weights and measures offi-
cials have spent considerable
time_working toward a model
law for uniformity in packaging
and labeling which would™ be
agreeable to both buyer and
seller. Last year they asked a
committee representing a wide
range of American businesses to
come up with proposals for end-
ing the confusion. .
Recommendations of this
committee, Incorporated It
the final provisions announced
at the conference in June of this
year, include for example, spe-
Cifications that the word “Giant”
or “Economy” should be fol-
lowed by the word “size.” The
declaration of contents should
appear on the principal display
anel, the conference decided
gbu_t the area was not premsel;i
efined); contents of  aeroso
cans should be 9|ven in terms of
he amount that can he expelle
but this includes. the propel-
ant, variously estimated” at' 14
to Ys the riet bulk). As for
standardizing packa?e_s to elim-
inate fractions (multiples of 2,

No _money down

4, 6 ounces, for example) the
whole matter was postponed for
future consideration.

Finally, last year’s recommen-
dations of standards for size and
readability of type which de-
clares contents were abandoned
In favor of stipulations which
would create little or_no change
In present practices. Thus, there
would be no minimum size type
required on products such” as
tuna fish or tomato sauce; soups,
fruits and vegetables in the com-
mon number 303 size could de-
clare contents In { point tpe. and
only the buyer who chose large
cans—a tall"juice can or bigger
—would be able to read the
contents statement in fype the
size used in this magazine.
_Mrs. Esther Peterson, the Pres-
ident’s Special Assistant for Con-
sumer Affairs, made her views
?Ialn in ad_dres_smg the con-
erence. “I think it |1 app,alllng
that industry claims it 'is to0
expensive to"provide for Ameri-
can consumers the same service
they are required by law to pro-
vide for Canadians,” she said.
Caveat emptort

... Just Words on. paper. Eve,rybod;(’s Mone¥ will pay $25

your friends' actua

{

for thﬁ,best specifi?, nhuman interest story o

ur own o

experience with “easy cr_g/(?it.' Names

and Plac,es,mHst he 5(blven hut Wlf| not a[Pdpear in print. St,o[]-
|ﬁs are limited to 250 words qr less. Se tg/[pe ntry, wit
e name of your Credit Uniop, to Contest Ed

itor,yEvery-

Body's Money, CUNA International, inc., (formerly Credit

Union_ National Association), Box 431, Madison,

sin 53701.
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Save It from the top!

Every pay day the list of payments due pops up.
Pay yourself first. Put savings in the leading spot.

Then go on down the Ilne and take care of the bl||S the "fun
and games” you plan for the amly the “miscellaneous™ catch-
all you hope”to use for this or that forgotten but wanted item.

Finally, you have to stop at the "what’s left over” category.
If it's left over, it can be saved.
Save at first and save at last.

Credit unions make it easy fo put some money away everY pay-
day. It becomes automatlc if you,_have p a){roll deduction. 1f you
haven't, its easy to make a ablt of visiting your credit unlon
every payday to make a deposit.

It’s a way of living.

R|8ht now you, would have $330 in your savings account if you
had started Saving only $5 a month five ye %rs ago, assumlng our
credit union pays a 4 per cent d|V|den That 1§ an averagg Tate,

If you save from the top of the list you won't have to worry about
scraping the bottom. Save $5, $10 or larger amounts. They grow
as you can see by the chart below:

Savings Grow When You Save Regularly
In Your Credit- Union

Monthly Saving 5 Years 10 Years
$ 330 $ 720

10 660 1441

25 1650 3602

40 2641 5762



itting your children into the
Fclothes you buy off a rack

IS becomrnq mcreasrngh{ harder
s health children grow talle

broader. Seventy percent o£

toda 5 12-year-olds cannot. be
fitted into Size 12 clothes. Srnce
childrens' cothrntg 15 usuall
outgrown before if is worn ouf,
buying the right size can stretch
your Clothes dollar.

Canada has a standard srzrnq
system, after a ten Year stud
actual measurements of 150,000
children. Based on body meas-
urements, rather than dge, the
new sizes range from 18B 1o 38A
[or garments” that fit the up
Part or the whole bodY and OY
0 40Z for garments that fit at
or below the warst

Once y ? earn y%ur chrlds
letter & or a sl |m c est, B
a sturdy chest, Y for a srm

warst Z for a sturdy waist), you
srm Y measure hips or chest,
he letter to the number
and you have your child’s exact
size, "26A for“a shirt, for ex-
ample, or 20Y for trousers.

In the US. clothing sizes are
based on age, height, and
weight, not body meastirements,
Srzes 3-b6x are desrﬁned for
young children ages three to six
and One-half, sizés 7-14 for girls
ages seven o fourteen, and Sizes
820 for_Dboys ages eight to
twenty, Still,” it iS not Uncom-
mon “for an_eight-year-old to
wear a size 10, of even a 12, de-



pending on ihe type of garment
and the manufacturer's sizing
system. _

Although large retailers talk
of standardized” sizes, clothing
manufacturers are reluctant to
agree to a system calling lor
féwer garments made in ‘more
Sizes.

What to do?, .
TEyot Can't take your children
shopping with yod, better de-
velop a sharp eye tor sizing the
clothing. One clue is the price
tag. An expensive garment I
u,suaIIX larger than “the stated
size. A cheaper garment is usu-
ally smaller, dué to the manu-
facturer’s skimping on cloth and

seams. -
Once you know your child’s

A better fit for kids’ clothes

HIPS

Measure around widest

part fullest pari

CHEST

Measure around

measyrements, and have a gen-
eral 1dea of Lhe size ranqe he
can wear, look for special fea-
tures of a garment that will
"grow" with him. Elastic waist-
hands,  snip-out  or  generous
hems and seams, let-out tucks,
adjustable straps, long sleeves
hat may look well as three-
ourths length are some of the
eatures that will increase the
wearablllt% of a garment, Knpit-
ed garments ancl stretch fabrics,
JOUé]ht one Size larger than
needed, will usually fit for sev-
eral seasons. Since "hand-me-
downs" is last becomln% a for-
?otten phrase, careful shopping
or the right size childrens’
clothes can Save you much time
—and money.

in Canada.

waist

Measure around
natural waistline

Measure over lightweight, close-fitting underwear. Tape is snug but not tight.

From Standards Branch, Dept, of Trade and Commerce, Ottawa, Canada.



situation is the consumer so

completely
dered as when he is purchasing
a hearln !
cent of the population who
fer from a hgarpng loss, a hearln
aid 15 a major Investment, usu-
ally bou%ht W|th savings or pen-
sion funhs Stk

ard-of-hearing . perso

goes irectly 10 a % gn?g aﬂ
ealer, as 9 out of 10 do, hiS own
disability makes hjm rely wholly
on the ddvice of the man whq is
attempting to sell him a hearing

Perhaps in_no other buying

aid. Yet for the 10 er

haffled and hewil-

10

aid. With no knowledge of hear-
Ing losses or hearing” aids, the
customer has no effective’ bar-
gaining power,

This need not be the case.
Satisfied hearing aid wearers
are those who go to the time,
trouble and expense of consult-
Ing a doctor or professional au-
didlogist to find out the extent
of thejr hearing loss and the
type of aid re(ﬂuwed Once you
hiave this information, you “are
cIeary in a betterd)osmon t0

){ g earln? aid. Others have
not been so fucky.



Senate inquiry

Testimony “in the 1962 U.S.
Senate inqdiry into the high
Fnces of hearlng aids revealed

hat many ewere so | Lse-
ess earih y fast-talking,
ressure saesmen " who,

|n some instances, were hired by
manufacturers’ ads In  news-
papers cqjlln% for "ex-used car
salesmen.” Al hou?h these sales-,
men had little
edge of hearing alds or how {0
fit"them, their Smooth sales talk
and quasi-medical manner
caught many people unawares.
Once these “salesmen had won
the customers’ confldence they
quickly made use of such shar
selling tactlcs & convmem(];1
customer he would lose |s gar
mg or forget how to talk
did not biy their hearing aid
immediately. One sales manual
exhibjted at the Senate hearings
su
coPnpe a customer’s ob
nis wish to consutm
tor or family before he bought
an aid.

Samples of misleading
ing aid advertisements were also
exhibited at the 1962 Hearings.
These ads ?Iayed on the fears of
the hard-of-nearing with such
lines as “It’s a Shame Not to
Hear!” or “Don’t Let Anyone
Know You Cant Hear!” Other
ads_announcing “A Completely
Invisible Hearing Aig" carrle
a picture of a small disc, wh |c
was, In fact, the battery —on(}/
a part of the actual hearing ai

Since 1962 many of the "half-

knowl-

if he
lied ready answers to Over-
mons or
1S doc-

hear-

1

truth” ads have disappeared.
Oregon has passed a law requir-
ing all hearlng aid dealers to
be"licensed, and other states are
considering such g law. Respon-
sible _members of the hearing
aid |ndustr¥] (and there are
many) ave_done much to
cIean uP thejr mdustr){ ohject
to the law, declaring that “un-
scrugt%ous persons, as well as
nes

dealers, can pass the ex-
aminations. "Fast buck” sales-
men are still around, and there
are hearing aid manufacturers
willing to Supply them with

hearing aids and sales manuals,

“A veritable flood of mail,”
from elderly persons who had
been swindled by sellers of prac-
tically useless hearing aid equip-
ment, has poured info the office
of Mrs. Esther Peterson, Presi-
dential Advisor on Consumer
Affairs, (One woman pald $700
for a hearing.aid and” $600" for
a special hearing device for her
television setS a recent
racket in Wlsconsm was to sell
a “hearing aid” for $200-$300
composgd of parts taken from
used al

Hearing clinics

If you have a hearing loss,
first go to a doctor. Anotolo-
glst a physician who is an ear
ﬁeuallst should be your first

choice. Your hearing”loss may
be corrected by minor surgerY
or it may even’be reversible. 1f
tests indicate you might benefit
from a hearing aid, thie otologist
will send you'to an audiologst,
a hearing ‘specialist usually Con-



nected W|th a non- commermal
s eech an hearlnq clinic at a
os ital or unlver3| An audi-
ologist is a professiona eanng
specialist tralned In fitting hear
ing aids.
fused with the hearm?
wha displays membership in the
Society of Hearing Aid Audiolo-
gists, an organization that pre
Sents dealers with a certificate
after completion of a home
study course.)

Atter a series of gbjective
hearing tests, the professional
audioldgist will recommend one
or more hearing aids acceptahle
for your hearing loss. He will
help”you make_drrangements to
Purchase an aid from a repu-
able hearing aid dealer. "In
some instances, local dealers, se-
lected by the hearing clinic, re-
celve patients on a rotating
basis, and often provide a recon-
ditioned aid free to those who
canpot afford to buy one. The
dealer, atter discussing your
needs with the audiologist, will
fit you with an_aid and teach
you“how to use it

Hearing aid dealers

If there are_no such_clinics in
your communit
muting distancé, you wil| have
to rely on the advice of your
doctor, a reputable hearing’ aid
dealer, and your qwn good Judg

ajd dealer

ment_when”you buy ‘a hearlnlg-

aid. Before you choose a deale
check the community and
cial standlng of sevéral, and pay
them a visit. Double check an
dealer who sends you a postcar

He 15 not to be con-

or within com-

finan-

12

offering to test your hearing in
your home. Many of these are
unauthorized salesmen operat-

ing from the trunk of a car.
Once you've chosen a dealer,
take 4 friend with a familiar

voice along with you to help you
gelat and “choose” your hearing

Although the manufacturers
and the ads stress the smaII size
of a hearing aid, your first cop-
cern in purchasing an aid
should be its ability to"help you
near better, Look “for (I) ‘intel-
I |b|||ty of sound e aid
which distorts sound least for
you (2) tolerahility—the loud-
est noise should not be uncom-
fortable, (3).quality of sound—
your appreciation of the sound
Produced by the aid, ((142 per
ormance of the aid in ficult
hearing situations, such as
crowds or telephone’ conversa-
tions, (5) ruggedness of design,
(fi) size, J)appearance

Most dealers offer a free 10-
day trial period, This will give
you time to adjust to the hew
Sensations of wearing an aid.

The t}/ pe. of aid your doctor
or audio O?IS'[ recommen s—ear
IeveI e eglass type, or body ald
—will depend on the severity of
your hearing. loss. But, chances
are, the hearing aid dealer wil
iry to sell his most expensive aid
first, the binaural aid. Next, he

wil] suﬁgest the ear level ald
and last, "the body aid, in order
of decreasing price. The advan-
tages of using a binaural aid
(two aids) are disputed, but



audiologists recommend them in

special cages, such as_for blind

persons. If you're willing to pay

almost double (around $700) for

a binaural aid, you may be ‘well

gée%sded with the added"depth of
und.

Service is a must

_The willingness of a hearing
aid dealer to stand behind his
product is most important. The
estimated life of a hearing aid
ranages from two to five years,
and’you can expect to have your
aid serviced a pumber of times.
Check to see if the dealer has
reconditioned aids for loan In
case of servicing delay. When

you do take your aid in for re-

pairs, hrace ‘yourself against a
sales talk to convince you to buy
a new aid. This may
sary,

pair costs, b sendin?

. your aid
directly to the manu

acturer.

be neces-
but you can get an esti-
mate, and perhaps & bid, on re-

13

Although hearing, aids cost
around $50 to manufacture, re-
tall 6)r|ces_ rangne from $100 to
$1000, with the usual price
around $250-$350. The unin-
formed ‘buyer Is tempted to buy
an expensive hearing aid, think-
mg that_quality and ?rlce go to-
ﬂe her. This is not the case In
earmg alds. Testimony at the
1962 Senate Hearings revealed
that there was onlly $25 differ-
ence In manufactufing costs be-
tween two models of hearln% aid
xhibited there. Yet ong_sold for
§99 and the other for $279. The
279 model had proved the hest
seller. One dealer testified that
he was put out of business by a
competitor who_sold his_iden-
tical aids for $100 more. People
shunned the dealer's cheaper
aids, thinking them to be “Sec-
onds” or that service was in-
ferior—not at all the case, in
this instance.

Before you sign . ...

Read the Cine Frmt of the
uarantee and sales contract,
sk whether or not the price of
the earmold I1s included’ In the
price. Find out_the company’s
policy on accepting trade-ins on
a new model. Make sure you
understand the services avail-
able to you.

Give yourself time to adjust
to the Nearing aid before you
complain to the dealer. A héar-
Ing aid can only make soung
lotder; it cannot’restore normal
hearing. Many new heanng aid
wearers aré disappointed be-
cause they expect too much.



“No money dovn. By this time tomorrow you"ll have all the
clean soft water you need,"

In this hard water areaf with four small children to wash
for, those words were music Co ay ears. Before we had a chance
to think much about itf the fast-calking salesman had u3 signing
papers. Our payments would be 325 per month for three years. The
salesman assured us we ¥ save nearly that much on detergents*
cleaning powders and shampoos.

Out eccounc was turned over to a finance company, bringing
che totoi coses to a staggering figure.

Several months later we sold our house, and while closing the
deal, the veal estate man told us he*d found that we had a $900
lien against our house. We weren"t aware that we U signed any such
paper. We had to go ro the finance company and hewe the lien
transferred Co our new home..

We discovered later that ve could have bought an identical
product for about one*third the cost. We will know in the future
to read the fine print before signing anything, and to Chink twice
before being taken in by "easy credit.”” We learned our lesson the
hard way.

Mrs, James C. Brewer

Minnequa Words Federal Credit Union
Pueblo, Colorado



Choose a Co

fgou’d rather have it right
than do it yourself, your wor-

ries aren’t “over until you
found the reliable contractor
who specializes, If possible, in
the _home repair or remodeling
project you plan. There are four
eneral “categories to choose

rom:
Home builders, es,oe_(:lally_m
the slack season of fall-into-win-
ter, can. offer expert know-how
and skilled workmen, invalu-
able for large-scale remodeling,

One-slop remodeling shops of-

fer similar advantages (de-
tailed plans in accordance with
local bmldmg codes, all materi-
als, even a design service with
or without a separate fee).
Specialist, You can savé money
Y hiring the plumber, electr]-
clan, or Toofer, for exam_ﬁle, If
the repairs are minor or_Involve
but one type of service. The key
ﬁomt_ to “determine 1s. whether
e will do the work himself or
subcontract 1t to others.
Jack-of-all-trades. This is the
man who,_can do anything and,
as a special favor, do it for less
than ‘any established firm in
your area—a Stranger who ap-
pears at the door out of no-
where, He may clean theeaves
and discover loose bricks in the
chimney—a repair job either he
or a man he “knows” can fix
immediately. He may find
"leaks" and “hazards” he “can

\
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ntractor with Care!

repair’—or replace at hundreds
of dollars. His aim is to talk
long enough to get a down pay-
meft or your name on a cop-
tract before he takes off to pil-
lage another town.

* Choose a contractor with a
place. of business and a list of
satisfied customers, but don't
stop there. Friends or relatives
who have used his services can
%lve you_ unbiased reports; the

etter Business Bureau or
Chamber of Commerce may
have information, too.

.« Protect yourself by choos-
ing a contractor who cérries in-
surance. to cover workmen’s in-
juries; if work Is subcontracted
make sure you are protected
against liens”

_+ Get several bldé

sqn a_contract and a detailed
estimate with each which names
t)(pe, grade, and cost of materi-
dls, as well as the cost of labor.

* Read the contract carefully
for details which include exact
dimensions and specifications,
and__dont sign a “completion
certificate” until you, have thor-
oughly checked the finished job.

* Avoid _the man-in-a-hurry
who uses high pressure.

« With_ & loan from your
credit union you can ask” for
and obtain thé advantages. of a
cash customer at an esfablished
and reputable contractor.

hefore you



n newspapers, on radio and
I television, In roadside mgns
and by other means mo
are belng urged to rye saex

to cut down “the alarmingl

creasmg highway acmdent toI
But are fyou sure your car Is

capable of being drlven safely?

Its a sober fact that most ‘ex-

perts agree a large number of
serious automobile accidents
still are being
chanical failure. A recent’ study
by a Harvard researcher flatly
stated t
tal accidents still are being
caused by mechanical trouble.

—
=Y

OI'IStS

caused by me-

50 per cent of all fa-

reqular maintenance by reliable
garages.

And there are lures for the
consumer in all three areas.

Brakes

You know you must have
ﬁood brakes, bat do you know
ow much a brake job costs?
Continent- W|de you will see of-
fers of brake relining for $13.95
or some similar flgure Can you
have our brakeS relined_ “for
$13.957 Yes, but it’s very likely
that if your brakes need relin-
Ing, other brake repairs are
needed too, or will be shortly.
Brake cylinders may need over-

Most othier observers feel this  hauling, brake drums may need
Etercenta e is too high; the Na- _ grinding, for examjile. If this
jonal Safety Council’ for in- T work is required_your bill will

stance, feels 10 per cent is.closer.
fTen per cent of 40,000 hlphway
atalities a year I1s a fot of
deaths.)

High on the list of causes of
serlous citdents are three
things: steering  gear,
and tlres Failure of any 0 f ese
at high sPeed can be deadly.
All indicate the importance of

be around $40. This is not too
much, but it is not §13.95.
There are two gimmick possi-
bilities here: you may get a re-
lining job at the a vertlsed
Prtce and drive off with ong
of the needed work ne
and a false sense of securttY
Yu may Dbe irritated earn
hat the”$13.95 job you thought



was being d?ne costs S40.
flnmdenta_ ly, a recent Nation-
al ~ Association for Stock Car
Auto Racing (NASCAR) test of
brake linings revealed that of 19
brands testéd, only tivo met min-
imum  requirements of modern
highway driving, 12 failed the
test, and five “were marginal,
This test points up hoth the
importance of taking your car
to a reliable garage and the ur-
?ent need for'enforceable indus-
ry-wide standards for linings.)
Steering gear .
_ You can find “alignment
jobs” advertised just about
everywhere for around $10. Can
ou “get a_front-end alignment
or this price? Yes, but it other
unsafe steering conditions are
present and_ Other mechanical
work is required, the bill could
come to %100, depending on
what's needed. Again, the™ “$10
realigning job" may be just an
advertlsmg come-on, If t,we sho
IS Interestéd n a big volume of
$10 aobs, yl]l may" leave with
seriots troubles unrepaired. If

Chec
car,
driv
safe!



the shop is honest (exce t Ior
using advertising come- on

will ‘have to pay more than

Il the work Is needed.

The sutﬂject of tlres 15 S0 cOM-

thated that 11 would require a
0ok a hundred fimes the size
of this magazine just to list all

the complications, State, provin-

cial,

and federal governments
are stu

rXlnﬁnwasan means of
Protectt g e, consumer against
rick advertising, inferior anti
dangerous merchandise, and . a

monumentally complicated pric-

ing structure.
Tires

A master mechanic with 30
years of experience in all phases
0l auto repair and maintenance
said_ a good rule of thumb on
buying new tires—at least until
thé Current mess has been
|roned out—ls never to huy a
tire of less quality than original
new car eqmﬁment “| have seen
$9.99 tires tnat | would ntI[l)
on my car free,” he said
were ot as safe as the old baId
tires on my car." There are
manY cut rate tires on the mar-
ket that should never be driven
at more than 50 miles an hour,
he said.

“Original equipment  grade
tires, or 100 level’ as they are
called, may cost you more”than
bargaln tires, butyou'll never go
wrong with them. ‘Insist on
them."“And, he added, for most
people and’ most normal driv-

there’s little need to hu
|ghe nPnced tires than origind
equipment grade.

Best adV|ce CE all is to know
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your garage and know your me-
Chani¢, and have reqular checks
of tlres steenng gear, and
rla 6s. thnA good ﬁhop anldI
| mechanic wi
beyg?ad to P?I you what he’s
doing to your car, and why. A
good garage will do only neces-
sary work.
shady garage — and there
are many o them may do poor
work, mcompete WorK, or no
work gt all“where it doesn't
show, arage ma recom
mend repge%llrr)sgthap are nyot need-
ed and overlook work that
should be done. One local gim-
mick was to demonstrate f0"the
customer that he needed new
ball joints b W|ggI|T% 'loose”
wheels up an own ecusto
mer d|dn 't know there had to be
play in these jomts and he and
scores of others bou ht new
parts that were not neede

Suppose you're on a ong trip
and somethtng goes wrong? Sup-
pose It happens In an ared where
there |s only one garage, and |t
doesn't ook ver% promising?
pearances can be dece|V|n
course, and, there maﬁ ea mas-
ter mechanic and_an honest man
in that grimy little shop. But
the point’is you are at this man’s
mercy, whoever he is.

Ard you should not be having
tire bake r steering trouble
so far from homel Never leave
on an extended trip without
hava these points  checked.
Regufar inspections by good me-
chanics in a shop you know and
trust can prevent your becoming
a highway statistic.
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Tt's good for the consumer when one of the biggest merchants in

hie world lets the cat out of the ba
buc&di\g' e g part of which we%uote:

ItInana

“Here’s the up-to-date Sears
guide to words to be wary of
when you go shopping:

"1. List price. This is the ‘value’
the manufacturer of retailer puts
ugon the product. It's easy to
abuse. Tog often, they pat a
high list price on the product so
It ‘can be marked down to look
like a bargain.

“2. Natiopally advertised pricc.
This Is the grlce, the marjufac-
turer puts

n his advertlsm%.
Sometimes it’s fairly arrived at,
sometimes it%s inflated. How can
you tell? You can'.

“3. Discount price, It’s supposed
to be a bargain, Is it? Remem-
ber how easy It is to set a phon

list price arid then cross it out.

“4, Comparable value. Hardest
of all to pin down. Are the items

about prices. Sears, Roe-

being tompared’ jdentical? Very
seldom. Usually the comparison
evenk If it’s honast, is loose guess-
work.

“5. Recommended price. Set by
the manufacturer, another, name
for list price, Too easy to make
It high 'so the store can mark
it down.

“6. Manufacturer’s suggested
price. Words again. Same as list
rice and recommended price,
ay be legitimate, but utﬁect

anky-

eqi
to “the sar%e kKind of
panky.

“NOTE: Don't look for these
words at Sears. You won't find
them. Sears believes In some
other old-fashioned words—like
honesty, and integrity, and repu-
];aglons.e Trshatll'i ivthyw)ol(r)éJ vgﬁ]neé
|

wit?w prlaces.p ying J

So some retailing people are mad at Sears. We're glad they gave

the price cat a fresh airing.



ou don’t like your present
Y job. You think you'e

ready for a higher grade or a
new fiefd. So you look “in  the
classified ad section or the cor-
respondence school ads by the
dozens _in some popular ‘mag-
azine. The headlines read like
rainbows headed for your own
pot of gold: “earn big mone¥,”
‘earn more money,” "successtul
future.

Those silver-jingling titles
tend to pla}/ d fune” up and
down the scale of a Ferson’s pres-
ent disappointment or frustra-
tion with a job he doesn't like.

[t’s well to look behind the
ads. Prices of home study
courses range from less than
$100 to more than $600. A false
SEp b%oyou might wipe out that

g maney.

Most home study schoals, can
start you toward & new job or
help you learn more about the
one. you're in. Some, through
their “advertising {)romlse a lot,
%]nodn eare potential traps for your

Re)[;utable correspond-
ence  schools, generally —those
older than 5 years, can be found
by checking at least two of the
foIIowm%: State or provincial de-
P_artmen of education, the. Na-
jonal Home Study Council in
Washington, D.C.,'the US. Vet-
erans Administration, or your
own high, school or vocational
school guidance counselor.

_Even” the approved schools
differ in quality and the prices
they charge. For example, five



home study photography. schools
give courses varyrn% from 18
months to 3 years with fees of
$84 for the Jeast expensrve an
to $625 for the most costY
uaIr may not correspond to
cost. The National Home Study
Councii, which accredits prrvate
correspondence schools, requires
that tuition be reasonable for
the service rendered.

Find out first if jobs really are
available in the fiéld you choose
to study. The people who know
are; S. State” Employment

Service, Canadjan National Em-
ployment Service, company per-

sonnel managers, labor union
officials. It’s & waste of time and
money to study for jobs that are
falling
tomation.

Take a qood look at your own
study habits. Do you have self-
drscrp |ne and pa ence to stick
to your lessons? Would
dent school be better for yoy?
Consider public high sctigols
and vocational and” technical
schools in your home town or a
nearby city.

Check your own ability and
talent for your chosen sublr]ect
Aﬂtrtude ests at your high
school or vocational School may

tell you whether you might

Eh(ou can't learn eve %thrng by
correspondence. In some trad

the best training com%s with the
big,. expensive mac rnes and
equrpment available only in
classroom or laboratory.

ditioning systems, ~ television

like dominogs under au-

a resi-

Air con-

transmitting stations, aircraft,
diesel engines and airbrake tech-
nology are such fields.

Live teacher

Abegrnner in irno Or quifar
for example, can learn niusical
theory hrstory and harmony b}{
mail But the test—your actud
performance—requires the pres-
ence of a teacher. Learnrng 0
be a salesman by home stldy?

You should have’the benefit of
practical demonstration.

You need personal supervi-
sign in learning subjects that
will requrre you' to prevent In-
jury to peoplé. Books may teach
theories but in a field like nurs-
ing, a woman trainee obvroush{
must work under the persond
supervrsron of proessronal
nurses an hysicians. You k
yourself an waste your mone
if you rely only on correspon -
ence courses in"such fields.

byou think you're another
Stern ck or Hemrn]gway think
twice and mare before srgnrng
up for a wrrtrng school
fees can run rq_rlr over §
one, Granville Hicks, an e nor
of Saturday Review and a teach-
er of writing, believes that the
teachrn? of Writing can be use-
ful "only under cértain circum-
stances and then onIy in limited
ways." He serrousr{ doubts it
ca be done b %
colespengance s ‘“aar’é P

S schqols -
cred |£(?b the National Home
Study Councrl Any prrvate
home study school can app% fo
accreditation after it has Deen



In operation for at least 5 years.
It must be willing to undergo
detailed examination and fe-
view by experts in education.

Some fly-by-nights

Some_newer schools may be
fly-by-nights, some, not. Among
them aré some usmgn nigh-pres-
sure tactics, either through' the
majl or by a salesman’s visit. So-
called civil service preparation
schools can’t get you govern-
ment jobs, no matter what their
literature or their salesman tells
you. Civil service jobs are won
after taking exams given by ?ov-
ernment bodies. Schools “offer-
Ing airline hostess work are al-
most useless. Airlines prefer to
send students through their own
schools. _

The Better Business Bureau
cautions against: salesmen will-
ing to sign uP anyone with a
down payment whether or not
he can meet requirements; and
with self-awarded titles of “coun-
selors" or "vocational (Iyuldance
counselors"—they’re qut first to
(I]et tcommlssmns on signed con-
racts.

Read the contract, tiny print
and a?l, and fake W lee.
on’t fall for the rush act of
the salesman wno seems to be
running to a Eire. There is no
such thln? as a "last chance to
enroll,” etc. ,

ComPare schools and their
contracts. Compare. what the
salesman tells you with the writ-
ten contract. "When you sign,
KOU agree to pay. Besure you
now “what you're getting “for

the money On the other hand,
don't SIP a contract you don’t
expect fo carry out.

Salesman's tales

Some salesmen exa?gerate
your ﬁossmle earnlnps after tak-
mH their courses; fend to tell
tall tales about job opportuni-
ties and earnings; and._ misrepre-
sent _their schdol facilities an
equipment, and accomplish-
ments and salaries of graduates.

If the salesman says you were
"specially recommended” for en-
rollment or uses a similar comc-
on, check it carefully. You may
be. offered a phony *“scholar-
ShIE" under which ‘you would
make “reduced pa%/ments.f’ Prob-
ably. tuition has been raised fo
a fairy-tale price to allow for it

In “some states a salesman
needs a license to solicit stu-
dents. You should ask to see his
license. Don’t let it whisk past
your nose. _

Before you decide on the
school get’a_sample lesson. Ask
For sevéral, The gual_lty_of pa-
Fer, printing and binding 0
essons may “be a clue to” the
school’s quality, A recent coPy-
right date on“the inside of the
book is another clue. :

Home study courses like
many other products, are sold
on.a cash or instalment plan

basis. Cash Bayment may_ save
you 15 to 20 per cent 1f you
need cash, borrow from your

credit union and save moré by
Its low interest rates.

If you learn anything, learn
to look behind the” ads.



Know the Cost of Credit

Your credit union wants you to know how to get the lowest-
cost and most convenient Credit. For this reason we reprint

excerpts from "Consumer’s Q
Qwe Us. A%r,lcu ture Department at t
ent's Committee on Consumer Interest.

HOW TO FIGURE DOLIIAR COST
OF CREDIT

Add all costs you will have.

(Add down payment and total monthly pay-

ments)
Subtract cash price of what you are buying.
Difference will be dollar cost of credit.
EXAMPLE: A refrigerator costs $300 and

can be paid for by making a $12 down pay-

ment and 18 monthly payments of $17.92
each.
ADD $ 12.00 Down payment.
$322.56 ($17.92 multiplied by
18)*

$334.56 Your total cost on
credit
SUBTRACT $300.00 Price you would pay
if you had cash
$ 34.56 DOLLAR COST Of
CREDIT
eCharge is figured at $8 per $100 per

year on $288 ($300 minus $12 down pay-

ment). This is a simple annual rate of
14.8%. See chart at right.

The credit union mt%ximum rate of 1

balance Includes every

Credit Guide™ published b
?we request %f the Presi-

TYPICAL CREDIT CHARGES

If charges are based on the beginning
amount owed and are included in the 12
equal monthly installments:

If Charged Simple Annual Rate Is:
$ 4 per $100 or 4% per year ...... 7.4%
$ 6 per $100 or 6% per year ....... 11-1%
$ 8 per $100 or 8% per year ....... 14.8%
$10 per $100 or 10% per year ....... 18.5%

1% per month ...... 22.2%

If charged Only on unpaid amount owed:

If Charged Simple Annual Rate Is:

% of 1% per month on unpaid balance 9%

5/6 of 1% per month on unpaid bal. W
\ 0per month on unpaid balance 0
'Aé) per month on unpaid balance 15%
|;2/] per month on unpaid balance 18%
an

per month on unpaid balance 30%

per cent Ferdnonth_ on the unpaig
Ing; there Is nothmq more
many other lenders whose™ rates may seem

0 pay. This Is not true of
ow hut may have added charges

for insurance and. other fees and “extras.” The credit union’s maximum rate
IS g true annual interest rate of 12 per cent. Some credit unions charge less,
and an increasing number make year-end interest refunds that efféctively
lower the already low rate.

Almost always your credit union offers ¥ou lower cost of credit than you
can get anywhere else. If you are eligible Tor the few exceptional lower-Cost
loans from”other sources, your credit dnion will tell you so.
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TOYS

anta Claus is coming to town
—and by Christmas Eve
American
parents and aunts_and uncles)
will have spent a billion dollars
on_the toys in his pack. ,
_Toys “are apt 10 be a big
item 1 any family’s Christmas
budget, and this year there are
more toys— from dolls_ tjiat burp
to tricyCles that roar like motor-
cycles—than ever before. There
are toys designed to provide
hours of fun for your child, and
there are “ten-minute wonders
designed just to catch your eye.
In toxland novelty .means
profit; the latest thln? in_toys
Is usually introduced at a highly
inflated “price. But a fancy price
tag or an elegant packaglnﬁ job
doesn’t necessanl* mean that a
toy has any real play-value—
that it is one your child will en-
10?1/, using for”months to come,
which is"one teﬁt of value.
From now till Christmas, IQY
manufacturers will pour mil-
lions of dollars into advertisin
campaigns, mostly on tv, to In-
fluence Johnny and Susie to
convince you that they can't live
throu% Christmas without the
newest almost-real-life robot or
taIklng doll. ,
What Johnny and Susie and
even their parents often don't
realize is that some of these re-
markable toys aren’t as amazing

parents ((1and Prand-

as they look. From the way the
"Ropot Commando” was adver-
tised, for instance, you could
easily get the idea that it moved
in fesponse to si)oken com-
mands, when actually it was run
by batteries and controlled by
push huttons. o

Another common deception is
to suggest, directly or indirectly,
that “you're fg%ettlng more for
your money than you really are
= a picture on ‘the box” that
gives a false impression of what’s

inside, or an "almost foot long"
toy aircraft carrier that’s only’8
inches. A large set of plastic
soldiers adverfised by one com-
P_any (Lucky Products) sounded
Ike" a good buy — ‘until you
found Out they” were only Tlat
Plasyc pieces. A classic case. is
he "spectacular 9-inch doll with
beautiful hair down to her
shoulders . .. ” Turned out to
be a paper doll.

_ Between high-pressure adver-
tising and ﬂhony bargains, how
can ‘you choosé toys that are
honest values in tefms of your
child’s interest and your money?
First of all, consider what your
child can actually do with” the
toy. A marionette’ that moves Its
arms and _ legs when you press
a button is & clever dvice, but
can it compare, day after day,
with one the child Can manipu-
late himself? Or would Susie



WITHOUT TEARS

have more fun with a doll she

can take to bed or |nto the hath-

tub? — without an expensive
chan%e of doll wardrobe.

When off the store shelves
and in your child’s hands will
the toy be a safe and durable
pla yt |nﬁ7 Does the cuddly
plus ? ave eyes that can be
pulled off and swallowed? Are
here sharp edges or dangerous
wires? Don't by a toy ifon or
any electrical toy that doesnt

L (up erwrrter la

tor% %e l."A otentra bd) :

rkre{ofustto recentI on the rtnar
et features a unc ing-hag type
of ball attached to a %eadgo 1
When struck, the b swrngs
back towards the chrlds face,

and the plastrc visor which is
supposed 0 protect his eyes may
break and cause inj ury

How long a toy will last in the
hands of an actrve child can al-
Ways e(?lpro lem. Do your part

avoid

ousy poor
signed” to De looked at rather
than played with. Fortunately,
shoddy” merchandise and upn-
scrzupulpus dealers are not the
whole to

Itisp ssrlbe/to find well-de-
signed, weII made toys, attrac-
tive, sturdy, and aRpealrng For
yunjg children, . the always-be-
oved stuffed animals are avail-
able nowadays in materials that

constructed or de-

? toys that are obvi-

can 0 rrght throurrrh the Wash
(tl ine ht- co ore

ohdly made wooden pull-toys
and pound-toys are recommenid-
ed for toddlers

For older chrldren there are
toys that put both mind and
hands to work — that develop
skills and_challenge the |maP-
Ination—from a 29-cent top o
a $20 short-wave radio kit. For
new ideas in toy design, and old
favorites as well, you can gef a
catalog of toys from Creative
PIaythrngis Princeton, N.J., a
toy-supplier that sells play ma-
tefials to schools and " alsq di-
rectly to the public; ask Com-
munity Playthings, Rifton, N.Y.,
for their catalog.

In Canada, write for a foy-
urn quide from Canadran
(y esting Council, Trade
Commerce Building, Otta-

But whether you shop for toys
by mail or In person:
» Know what you are getting.
» Trade with reputable mer-
chants Who will stand behind
what they)
» Don’t be taken in by exagger-
ated "list” prices or " too-good-
to-be-true offers.

By thoughtful shopping,
can invest in Christmas toys at
will bring dividends of fun long
into the new year.



By one who has smoked one

0r 25 years

If history repez)a/ts itself, many
heavy smokKers who, try glvmg uE
C|ga ettes, for a pipe” will Stic
to” the 8I pe only a short time*
The don’t glve the pipe a fair
charice. W

A pipe smoker must carry
more é)ara hernalia for ong
thing. Besides the pipe he needs
tobacco, and of course matches
or lighter. Admitted]y all this
stuff “takes UP room in pockets.

You have to learn to smoke a
Elpe A ugarette once lit, just
eens burnig, but a FPe has a
hablt of 0|n out all the time
untl g/ou catc onto it

S re uire regular clean-
mg w ich means “cleaners, a
reamer, and, other gadgets. An
uncleaned pipe can be a mess.

A new pipe, [ike a new shoe,
needs breaking in. It may bite
our tongue at first and not
aste as good as you'd like.

Bluy a good pipe, not Cneces-
sarl n expensive one. Chea
? ﬁave E csial wood stem%
hat are soon bltten troug
and often soft spots that burn
out You can get'a good one for

spemals for considerably less,

You need several. You don't
need a whole rack of pipes, but
you should have a minimum of



three, to allow a pipe to cool,
dry, and “rest” Don’t smoke
the same one days in a row.
_Don’t_buy a heavy, massive
Brpe rtII trre ou out Dont
the lightes arhd sk rmge
ert er; they get too
a_medium-weight. Its a (00
Idea to buy from a smokers spe-
cialty store where you can et
advice,
Until
pert, stay away from gimmicky
pipes. Good, plain briar is the
choice of most smokers. At first,
at least, avoid metal pipes or
those of complicated or unusual
conetrrrtrctron Expeor(;rjnenrta(ljaterJf
stan ard\%rand tgbacco T%ere
are many on the market for
around $1.50 a pound glatel
a ld-ounce “pound” has ap-
Peared% Avgid the “aromafics

or awhile. Some are very flow-

ery and pun%ent and may offend

those aroun

nently perfurning your p

You ¢an spend a lot more monex
r fancy mixtures, rmBorte
nds fut tral st[andard rands

rrst Bran ut later. .

g tobaccos colne in therr
own convenient for plastic
pouches, If you buy te Iarge
can (it often cheaper) you
need a leather or fabric pouch

you're more of an, ex-

you while perma-

Manry are available at low cost.
Break rnanew pr b pack-

ri It arr¥ oosey an onIy
half full. Puff slowly and
reqularly as possiblé, Hard
nervous pul rng at 3 pipe (whar
h/ou Te_used to with crsgarettes
eats If up, causes exces Ve con-
densation, burns the tongue—
and discourages the new Prpe
smoker. If it°goes out, light Up
again: matches are cheap. Don
give up.

Letafar edR/outa little be-
fore refill rno fter a dar{'s use
Aefan Itt wk a pipe Cleaner.

er it cakes, up, scrape care-
fll wir 3 duIF knrfepor one
of marbg ayailable reamers.
Store 1t bow| down, so moisture
drtarns into the bowl and evapo-
rates

Pipe smokers swear there’s
nothing like a pipe, and that
there’sno comparison with ciga-
rettes when it comes to pleasure,
economr{ and health.

he other hano few peo-
Ple ave ever serrousy clai ed
hat prPe smoking, or any other
Ern 0 smo rng ever d anr}/-
Partr ula oo
|s_lmo er—g es rncu ed—tak es

IS chances, though the experts
seem o agree that with a pipe
r@é? )chances statistically are bet-



Fire insurance

An error In arithmetic and in
interpretation of the co-Insurance
feature of frre msurance (see pp.
10 and Everybod ys Money
Slimmer 1964() brou s several
corrective letters. We appreciate
the interest and the hel uIness of
these readers.
thoritative letter should clear up
the matter.—ed.

While we agree with the recom-
mendations offered by the author

of Facts on Fire Insufance we dis-

agree with several of his facts.
Your author stresses the import-
anfe of insuring to 80 per cent of
va
ever, he mistakenly ‘warns that
homeowners who fail to do this
run the risk of qettrng less. than
the_ face value of their policy if
iheir home is destroyed by fir.
This is not so. In the event a
house “burns to the ground” or is
unreparrable becausé of fire the
th Llamou“ttr])f msurance under
e palicy will be paid.. In the case
crteg |n y¥our artrcife this woulrf ab

he 80 per cent * cornsurance
referred to in the story applies to
replacement value where a partral

loss occurs. If the proper insur-

ance is in force the palicyholder
will get new for old. If not, pay-
ment will depend upon the per-

The following au-

ue. This |sago?d point. How-

centage of coverage the homeown-
er 1s Carrying. In Virtually no case

will the "homeowner recerve less
than actyal cash va ue of the
property ost. The onl exceptron
would be If th eact(y al cash value
of the loss exceeded the limits of
the policy.

Your Writer also_is_particularly
harsh In his description of what
would happen if a homeowner
took in a boarder or failed to pro-
tect the charred remains of his

property.
enérally, he would not forfeit
covera en erth of these events.

f collrse, if a omeowner turns
hrs progertg Into a fuI -fledge
boarding house or makes no e
forts wllat-so-ever to protect his
house after a fire, he may lose cqu-
erage. Such a situation would be
moSt unusual, however.
On balance, the recommenda
trons made byNthe author are very
| taken. We, too, urge that
every policyholder revrews rls et:]re
| surange coverage
fhen I there & Y%ss theregwrh
be no %uestron as to payment.
wever, we do not want die
msurance buyer to think his pol-
|c¥ has many loopholes through
ich fire insurance companies
can escape providing pyment
The primary function of the in-
surance business 1S to serve the



public. Every aspect of the busr
ness 15 desigried to accomplish this
end. Polrcres are drawn with this
principle in mrn%
Robert G, McKay,
Assistant General Manager,
Insurance Information Institute
New York, N.Y.

Food fads
| refer to your artrcIe “Food
Fads and Health Books.”

Your statement “The belief
that _human ills can be cured
by the food we eat dies hard
IS rather asinine. We are what
we eal

| ‘can provide names o per-

sons who were pronounceJ
curable” by their doctors but are
today free’ of chronic sinusitis
and psoriasis.

Your article reeks of AMA,

FDA and Research control. You
advocate freedom of expression,
now give equal space for the
other Side.of the stoal

ean Resler

Denver, Colorado

Power to, please
Recently a member, who

hasn't been In for the past sev-
eral monts came rn and (de-

posited $1.00, rc ed up her
coTp y of Ever o y’s Money and
| don't expect to see her

until the next issue is published
and distributed.

We are very pleased with this
informative biooklet and looking
forward to the next issue.

Peter LaPlaca, Treasurer

Enterprise, Credit Unron

of Western Unron Emp oKIees
New York

| am the wife of an employeg
of a Johnson and Johnson Surgi-
cal Supplies here in Chicago.” |
read ver>(bodys Money, Sum-
mer, '64. 1t is great. Let’s have
more of thrs krnd
Mildred S. Molitor
Chicago, Ilfinois

Ambulance call
[n your issue of Ever hody's
Money— Summer, 6 y ?ra)\//e
an article Ambulance Ca
First of all, [ 'want o say that
| have been a member of the
credit union and also a member
of the Livingston, New Jersey,
Frrst Aid Squad for 8 years, You
(el i B
onlg 46% rng andardI
eservrce an tah ey were
poorly gurpped both In equip-
ment and in training personnel,
|'don't know where the Safety
Council went and | don't know
anything. about the West Coast
or the Middle Western cities, but

jzXXsjv &S



| can say that they did not visjt
New Jersey, hecause almost all
towns and’ cities |n New Jersey
are covered by ambulance service

and these ambulances are qper-

hat are trained

tdb le t
o ypeopedd know what to

|n First Aid an
do and when to
amnne in thes uad which | am
ember, we ave 24 men. Al
have a standard Red Cross card
and about half have standard
and advanced cards hree also
have instructors’ cards .
these squ ds are voluni eers a
recerve a solutely not |ng
their service. We are on call 24
hours a day and 7 days a week.

We have a 1963 Cadillac and a
1964 Cadillac ambulance,
owned and operated by the First
Aid Squad. These ambulances
are _equipped with the  latest
equipment available; 1) Inhal-
ator 2) Resuscrtator3 Heart Krt

Burn K n}gosco pe 6
merdenc Doctor It 7) Ar
Splints 8 Leg Splints 9) 9 Back

0 It. For an ex-

Boards. All of our men are
thoroughly trained in the use of
the equipment and are able to
handle all kinds of emergency
calls. We are in perfect harmon){
with our Ioca doctors a
might add that the

trarnrn% our men. We Ilik e
think that we help to save Irves
not to take them.

The squad operates only on
donatrnns sent to us by the citi-
zens of our town.

John Berni
Livingston, New Jersey

Doctor bills
Con%ratulatrons on your little
magazr e, especially ori the sum-
|ssue% ust out. "Doctor brIIs
and side erfects” was quite help-
ful. 1 do want to correct the ad-
dress of Group Health Assocratron
of America given on page 8
Group Health™ Association of
America
704 17th Street N.W.
Washrngton D. C. 20006
Mdrtha Hanes, Treasurer
Thﬁsgooperatrve League of the

Chicago, Illinois

PORK FACTS

Research by the U. S, Department of Agriculture shows
that tendernéss and juiciness of cooked pork roasts are
not related to the amount of fat they contaip. The butt end
of fresh ham has a greater proportion of lean than the
shank end and the loin end of the loin cut more than the
rip end. Cooked lean averag_Fs about 40 per cent by weight
of the trimmed raw cut, "The thinner the fat Covering,
the shorter the cooking time.
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Useful Publications

TO HELP YOU STRETCH YOUR PAYCHECK

HEALTH

You and Your Hearin%,Puinc Affairs Pamf,hlet No. 315, i
Smoking— The Great Dilemma, Public Affairs Pamphlet No. 361,

25t Public Affairs Pamphlets, 381 Park Avenue South, New York
N. Y. 10016

Hearing Loss*Hope Through Research, Public H?_alth Service Pub-
I[l)catlon No. 207, 'U. S. Government Printing Office, Washington,

. C..20402. \H, . - :
smoking—Is It Worth_ the Risk?, Michigan Cancer Foundation, 4811
John R- Street, Detroit, Michigan 4820L Free.

labels

Read the Label on Foods, Dru?s, Devices, Cosmetics, FDA Publica-
tion No. 3, U. S, Department of Health, Education, & Welfare, U. S
Government Printing Office, Washington, D. C.' 20402. 20E

The Label Story, Food and Drug Directorate, Department of Na-
tional Health and Welfare, Ottawa, Canada. Free in' Canada.

CORRESPONDENCE SCHOOLS

Facts You, Should Know About Home Study Schaols, Better Business
Bureau of Metropolitan Boston, %catlongllevmon, Eoston, ass.

1o,

How To Choose a Correspondence School by Homer Kempfer, Bell-
Enban Publishing Company, Cambridge, Mass. $1.00. (Or your local
ibrar

The Home Study Blue Book, National Home Study Council, Wash-
ington 6, D. C. Free.

MISCELLANEQUS

Recommended Standards of Practice for Advertising and Selling Au-
tomobiles., Association_of Better Business Bureaus, Inc., Chiysler
Building, New York 17 N. Y. F[)

You' Think Y(iu Want i Jo

eg.
?. 2 (for mayried womer%)lS Alumnae
Office, Mount Holyoke College, South Hadley, Mass. 35£
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Everybody's Money

COMES TO YOU WITH THE COMPLIMENTS OF YOUR CREDIT UNIO

[(Pvt

credit ynion incTnftferH like you, now
receive |his magazine fodr times
year. The circle of Teaders grows
with every issue, which tries to he
you. ﬁet more_for. your mone;( Each
tssue wi glve ﬂ#cmht mformalon on  wise Buymg
and mon agement, but no individual p
ucts. will Ik recommended Frauds aluI dece tlons
will be exposed: they not only explojt con
sumers but they harm_responsible busmessmen
provide usclul srtvues and make and sell
?nest g Ucls. We OB ou will f'ei sonie-
i se out of I'vrrybtnly's Money, too,
atul tha Is the credit union idea”that
helping each other is tju: best Trm
of self help.



